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Hello, my name is
Julia Campbell 
Mom of 2

Author, Storytelling in the Digital Age: A Guide for Nonprofits and How to Build and 
Mobilize a Social Media Community for Your Nonprofit in 90 Days

Host, Nonprofit Nation podcast
Creator, Social Media for Social Good Academy
Former Development and Marketing Director at small shops

CONNECT WITH ME: 

WWW.JCSOCIALMARKETING.COM

https://www.linkedin.com/in/juliacampbell/ 





WHAT WE 
WILL COVER 
TODAY:

WWW.JCSOCIALMARKETING.COM

A step-by-step blueprint to build, 
launch, and promote a digital 
fundraising campaign;

How to use a wide variety of 
channels (website, email, social 
media); 

How to evaluate success and 
measure results.



WHAT WE KNOW 
ABOUT DONORS 

RIGHT NOW

●The top three preferred methods of 
giving are: 

●Online (80.5%)

●Bank/wire transfer (18.6%) 

●Direct mail/post (14.4%)

●Source: The Global Trends in 
Giving Report
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https://www.funraise.org/giving-report
https://www.funraise.org/giving-report


WILL MY DONORS GIVE 
ONLINE?
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● Yes, but they may need your guidance. 

● Never assume that older generations don’t 
participate online! 

● “Baby Boomers (born 1946-1964): They 
make up 34 percent of the nation's annual 
donor base, but they contribute 43 percent 
of all gifts made by individuals. While they 
still engage with nonprofits through direct 
mail, their online giving and social media 
use continues to spike.”



WHERE DOES DIGITAL 
FUNDRAISING FIT IN TO MY 
OVERALL FUNDRAISING 
PLAN?
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● It does NOT replace direct mail, phone calls, or any 
other “offline” and traditional donor touches that are 
working for you and that your donors want/need. 

● It’s not groundbreaking (but it is pretty magical). 

● There is no perfect, one-size-fits-all secret, or silver 
bullet.

● SMALL NONPROFITS CAN DO THIS. 

● Digital fundraising works best when incorporated  
with offline strategies and baked into year-long 
fundraising plans.



WHAT DO 
SUCCESSFUL 
ONLINE 
FUNDRAISING 
CAMPAIGNS 
HAVE IN 
COMMON?
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They have specific, achievable goals. 

There is a sense of urgency to participate – e.g. 
a matching gift, a deadline. 

There is trust built up BEFORE the campaign 
launches. 

There is infrastructure in place to house and 
promote the campaign. 

Giving is frictionless and super easy to do (a 
great donor experience). 



USE THE PLANNING 
WORKBOOK, 

CHECKLIST, AND 
CALENDAR.

Text the word 
WORKBOOK to 

33777
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IMPORTANT 
REMINDERS!

Don’t ever do anything that 
you don’t enjoy other 
nonprofits doing. 

You are the expert on your 
nonprofit. 

Always check in with your 
intuition.

WWW.JCSOCIALMARKETING.COM



5 PHASES OF 
A DIGITAL 
FUNDRAISIN
G CAMPAIGN
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1) Build

2) Launch

3) Promote

4) Follow up and thank

5) Measure, analyze, improve



STEP 1: BUILD 
THE CAMPAIGN.
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SET SMART GOALS.
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This Photo by Unknown Author is licensed under CC BY-SA

https://pressbooks.bccampus.ca/studystrategizesucceed/chapter/setting-goals-to-move-ahead/
https://creativecommons.org/licenses/by-sa/3.0/


EXAMPLES OF SMART GOALS:
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● To raise a total amount of $5,000 in 24 hours. 

● To increase social media engagement by 30%.

● To gain 100 new donors.

● To increase your average online donation by 10%.

● To get 500 social media mentions.

● To increase participation in an advocacy campaign by 25%.
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CHOOSE A THEME. 
●What’s interesting and unique 

about your approach?

●What can you do that no one 
else can do?

●Why do your donors love 
you?

●What are you hoping to 
achieve with this campaign – 
what’s your vision?
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AMIRAH INC. HOPE 2020 
CAMPAIGN

●On October 1st, 2020, Amirah Inc. hosted a full-day, 
virtual event to raise money for their new home opening 
in Connecticut.

●They featured 6 stories online that illustrate “the healing 
journey from exploitation to liberation.”

●Their goal (which they exceeded) was to raise $100,000 
to provide a second refuge where survivors of sexual 
exploitation can experience Whole Person Care and 
find lasting hope. 

●https://www.amirahinc.org/hope-2020 
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https://www.amirahinc.org/hope-2020
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TIPS ON 
CHOOSING A 
THEME:
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Who is this campaign for?

What do they care about?

What will get them excited?

Why do they support you 
already?

Why are they passionate 
about your cause/issue?



PLACES TO LOOK FOR 
CAMPAIGN IDEAS
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● Promotional calendar ideas: https://crestline.com/c/calendar-of-events 

● Pinterest: 
https://www.pinterest.com/juliagulia77/nonprofit-online-campaigns-that-worked/

● Instagram & Twitter: Look up the hashtag #fundraising, #nonprofits, #giving



DETERMINE THE LENGTH OF THE 
CAMPAIGN.
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SET UP THE CAMPAIGN HUB. 
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● Where will the campaign information and 
donation form be housed? 

● You can house it on your website on a specific 
page dedicated to the campaign. 

● Pro tip: Create a trackable link through bit.ly for 
sharing on social media to make sure that you 
can measure where the traffic to your campaign 
hub is coming from and how many people are 
visiting the page.



WRITE YOUR CAMPAIGN 
PITCH. 
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●Put the most important 
information first. 

●Tell a compelling story, 
and keep it short.  

●Explain exactly why you 
are raising money and why 
NOW.  

●Build trust with a specific 
breakdown of exactly what 
the money will go towards. 



IT MUST ANSWER THESE 
QUESTIONS: 

WWW.JCSOCIALMARKETING.COM

● Why this?

● What problem does it solve?

● Why now?



WRITE YOUR 
CAMPAIGN 
PITCH. 
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● Spelling and grammar are 
important, so be sure to 
proofread.  

● Break long text into sections 
with headings.

● You’ll use this to inform your 
campaign video, website 
content, email language, and 
social media posts. 
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CREATE A SHORT CAMPAIGN VIDEO.
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Put Put this video in an email and on social media. 

End End with a compelling call to donate to the campaign and share with friends and family. 

Invite Invite your audience to join you on a journey and make an investment – not just give money.  

Make Make a short video (30 seconds – 1 minute) that hooks the viewer in with a great story and 
clearly describes the goal of the campaign.  



Click here to watch the video: 
https://www.facebook.com/Amirah
Inc/videos/308919295356799 
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https://www.facebook.com/AmirahInc/videos/308919295356799
https://www.facebook.com/AmirahInc/videos/308919295356799
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Click here to 
watch the video: 
https://vimeo.co
m/482834110   

https://vimeo.com/482834110
https://vimeo.com/482834110


DIY VIDEO 
TOOLS FOR 
NONPROFITS
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Animoto - Instantly transform your 
photos and video clips into stylized 
videos. https://animoto.com/projects 

Lumen5 - Transform articles and text 
into videos in minutes. They created this 
video from a blog post that I wrote: 
https://lumen5.com/v/t3cb/  

Canva for Nonprofits – Create videos 
and GIFs in Canva! 

https://animoto.com/projects
https://lumen5.com/v/t3cb/


COLLECT A VARIETY OF STORIES. 
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● List some story ideas that you could collect or create for your campaign.

● Remember that a story of lives being changed is the most compelling type of 
story for a fundraising ask. 

● How will this story catch my attention? What’s the hook? 

● How will it explain the purpose of the campaign? 

● How will it elicit an emotion? 

● How will it inspire sharing with others?

● How will we transfer this story to video?
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RECRUIT SOCIAL MEDIA 
AMBASSADORS. 
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Identify. Make a list of 
50-100 people that you 
could approach to be 

Social Media Champions 
for the campaign. 

Recruit. List 5 tasks you 
want them to complete 

(for the recruitment 
email). 

Train. Give them the 
graphics, language, 

schedule, and specific 
instructions. 

Mobilize. Send them 
weekly emails and keep 

them inspired!  



RECRUIT 
WITH 

INTENTION. 

Dear NAME,

I hope you are well - however that looks for you during this pandemic. Thank you so much for your 
continued support as a monthly Hope Partner. We are so grateful. I'm reaching out to ask for your 
help as an Amirah advocate. 

This year has been quite a change for all of us. When the pandemic hit, our annual fundraiser gala, 
Voices of Hope, was just a few weeks away. We quickly pushed our date to the fall.

However, as much as we had hoped we would be in person for this event, we have had to pivot 
like all NGOs out there and try out something new.

On Thursday, October 1st, we will be doing an all-day virtual fundraiser called Hope Day 
2020. We will be sharing 6 stories throughout that day that go from exploitation to liberation. 

We have heard from other NGOs who have already hosted all-day online fundraisers that the best 
way to do this is to make sure that there are committed people in your community that will help to 
generate interest in the days prior to it happening as well as be a part of those who are liking and 
sharing the content that is being published on that day.

I'm reaching out to ask if you would consider being a Hope Day Influencer for us? 

Attached is what it means to be an Influencer. If you could let me know before the end of August, I 
would greatly appreciate it!
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TRAIN BY GIVING THEM THE 
TOOLS TO SUCCEED.

Weekly emails with 
graphics and instructions. 
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ADDITIONAL DIGITAL 
FUNDRAISING TOOLS IN 

YOUR TOOLBELT
WWW.JCSOCIALMARKETING.COM



THESE TOOLS CAN HELP 
YOU RAISE MORE, BUT 
DON’T RELY ON THEM
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●Facebook and Instagram 
fundraising

●YouTube fundraising

●Text-to-give

●Mobile payments (Venmo, 
Cash App, Google and 
Apple Pay)



FACEBOOK AND INSTAGRAM 
FUNDRAISING TOOLS

WWW.JCSOCIALMARKETING.COM



FACEBOOK & 
INSTAGRAM
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● Go to 
https://www.facebook.com/donate/signup 

● Applications take 2-3 weeks to be 
reviewed.

● You need to be an admin of the 
organization's Page to see eligible Pages 
and sign up for charitable giving tools. The 
Page also needs to be categorized as a 
charitable organization or nonprofit to be 
able to sign up.

● FAQs: 
https://www.facebook.com/help/16400084
62980459 



HOW TO USE INSTAGRAM TO PROMOTE 
THE CAMPAIGN
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● Entice people to participate by updating your link in your Instagram bio. 

● Create graphics specifically for Instagram. 

● Sign up for text-to-give tools to make it easier for people to donate on their phones 
without leaving Instagram.

● Promote your campaign in your Instagram Stories. 

● Add the Donation Sticker to your Instagram Stories and encourage others to do so. 
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YOUTUBE FUNDRAISING TOOLS
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YOUTUBE FUNDRAISING TOOLS
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● Register for a free account with Google for Nonprofits.

● All organizations must be verified as a nonprofit organization by TechSoup 
or the local TechSoup partner. 

● Most requests will be reviewed in 2-14 business days. 

● Your organization needs to have an existing YouTube channel to activate 
the YouTube Nonprofit program. 

● If your organization doesn't have a YouTube channel, you can create one.



TEXT-TO-GIVE FUNDRAISING TOOLS
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TEXT-TO-GIVE FUNDRAISING TOOLS
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● Text-to-give tools: 

● DP Text

● Mobilecause.com

● Mobilegiving.org 

● Sumotext.com 

● Givebycell.com

● Text.gives

● Mobile Fundraising – The Basics: 
https://www.atpay.com/mobile-fundraising-basics/



MOBILE APPS FUNDRAISING TOOLS
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STEP 2: LAUNCH!
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START STRONG, FINISH STRONG. 
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GO LIVE ON 
LAUNCH 
DAY.
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● How will you use 
live video in your 
campaign 
launch? 



TIPS FOR GOING LIVE
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● Choose the platform. 

● Choose the format – interview style, one 
person with their phone, screen share?

● Write down bullet points that you want to 
cover. 

● Create buzz for the livestream to let people 
know when and where you will be going 
live. 
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CAREFULLY 
CRAFT THE 

LAUNCH 
EMAIL. 

How will get people to open the 
email and act on the email?
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SOCIAL MEDIA CHECKLIST FOR 
LAUNCH DAY.

Change headers.

Change bios. 

Add campaign video. 

Get staff, board, social media ambassadors, volunteers on high alert to repost, share, retweet. 

Have a plan to use all the channels at your disposal! 

Create a Facebook frame: https://developers.facebook.com/products/frame-studio/ 
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https://developers.facebook.com/products/frame-studio/
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STEP 3: PROMOTE
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PROMOTE IT 
EVERYWHERE!!
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● Email newsletter  

● Social media bios  

● Print/mail appeals  

● Email signatures (staff, volunteers)  

● Out of office messages  

● Voicemail messages  

● Fliers, postcards  

● In-person and virtual events



HOW TO USE 
X/TWITTER 
DURING THE 
CAMPAIGN.
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● Use popular and trending 
hashtags to raise awareness for 
your campaign.  

● Schedule tweets throughout the 
campaign using Hootsuite or 
Buffer.  

● Always include your campaign 
link whenever you tweet about it.  

● Ask for retweets to help spread 
the word.   

● Make sure your Social Media 
Ambassadors also tweet to their 
followers about the campaign.
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USE FACEBOOK & 
INSTAGRAM DURING 
THE CAMPAIGN.
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● Use both a personal and a 
campaign-specific profile to share 
campaign updates.  

● Always include a link to your campaign or 
the Donate button.

● Ask people for feedback on the campaign 
and engage them with questions.  

● People are more likely to “Like” and 
“Share” photos and videos, not just text.  

● Use pictures and videos to show campaign 
sneak peeks and thank donors.
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DON’T IGNORE 
OTHER 
PLATFORMS!
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This Photo by Unknown Author is licensed under CC BY

● LinkedIn

● Pinterest

● TikTok

● Snapchat

https://www.flickr.com/photos/143601516@N03/28011015990
https://creativecommons.org/licenses/by/3.0/


COMMUNICATE 
RESULTS AND 
PROGRESS. 
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● Show the progress week by 
week (or hour by hour).

● Publicly thank and call out those 
who have given using social 
media platforms.

● Encourage your Social Media 
Ambassadors to post frequent 
updates as you near your goal.

● The middle of a campaign may 
see a lull in activity, so have a 
contest or offer another 
incentive.



WWW.JCSOCIALMARKETING.COM



RESOURCE: ONLINE 
FUNDRAISING CAMPAIGN 

CALENDAR
WWW.JCSOCIALMARKETING.COM



STEP 4: 
FOLLOW-UP 

AND THANK
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USE 
DONOR-CENTRIC 
LANGUAGE. 
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Use donor-centric language, such as:

● “We could not have done this 
without you!”

● “Without your support, this 
would not have been possible.”
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STEP 5: 
MEASURE, 
ANALYZE, 
IMPROVE.
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METRICS SHOULD BE 
CHOSEN BASED ON 
YOUR SMART GOAL.
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This Photo by Unknown Author is licensed under CC BY-SA

● Conversions

● Email sign-ups

● Traffic 

● Engagement

● New social media followers 

● Brand new donors

● New monthly supporters

● New online donors 

http://capreform.eu/public-goods-measurement-concerns-in-the-cap-post-2013/
https://creativecommons.org/licenses/by-sa/3.0/


YOUR PROFITABLE DIGITAL 
FUNDRAISING ROADMAP

Setting up the 
technology you will 
need to succeed: 
Website, email, 
social media. 

1
Creating your 
compelling ask that 
will work for online 
audiences. 

2
Effectively asking for 
money across all of 
your channels. 

3
Promoting your 
fundraising message 
(not in a spammy 
way).

4
Giving meaningful, 
timely updates and 
thanking new and 
current donors. 

5

WWW.JCSOCIALMARKETING.COM



QUESTIONS?
 Connect with me on LinkedIn: 
https://www.linkedin.com/in/juliacampbell/ 

 My website:
 www.JCSocialMarketing.com 

https://www.linkedin.com/in/juliacampbell/
http://www.jcsocialmarketing.com/



